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Item 7.01. Regulation FD Disclosure.

On May 16, 2023, representatives of Fluent, Inc. (“Fluent”) are making a presentation at the 18th Annual Needham Technology & Media Conference. The
presentation is being webcast and can be accessed within the Investor Relations page of Fluent’s website at www.fluentco.com. The webcast will be available
for replay on Fluent’s website until May 16, 2024. A copy of the slides, which will be presented at that conference, is attached hereto as Exhibit 99.1 to this
Current Report on Form 8-K.

The information included herein and in Exhibit 99.1 shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934
(“Exchange Act”) or otherwise subject to the liabilities of that section, nor shall it be deemed incorporated by reference in any filing under the Securities Act

of 1933 or the Exchange Act, except as expressly set forth by specific reference in such filing.

Item 9.01 Financial Statements and Exhibits.

(d) Exhibits
Exhibit No. Description
99.1 Investor Presentation

104 Cover Page Interactive Data File (embedded within the Inline XBRL document)
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Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned
hereunto duly authorized.
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May 16, 2023 By: /s/ Don Patrick

Name:Don Patrick
Title: Chief Executive Officer
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FLUENT

Forward-looking statements safe harbor

Forward-Looking Statements Safe Harbor

I his presentation contains “forward-locking statements”
within the meaning of the Private Securities Litigation
Reform Act of 1995, as amended. These forward-looking

tatements speak only as of the date hereof and are
based on the Company's current plans and expectations.
While we believe these expectations, assumptions,
estimates and projections are reasonable, such forward-
looking statements are only predictions and involve a
number of known and unknown uncertainties and risks,
many of which are beyond the Company's control

These factors include those contained in the Company's
Annual Report on Form 10-K for the year

ended December 31, 2021, filed on March 9, 2022 ["2021
Form 10-K") including without limitation, those discussed
in ltem 1A, "Rigk Factars® in Part 1A, of the 2021 Form
10-K, and other filings we make with the Securities and
Exchange Commission (the "SEC’). You are cautioned not
to place undue reliance on forward-looking statements
when evaluating the information presented herein, and
the Company undertakes no obligation to update or
revise forward-looking statements to reflect changed
assumptions, the occurrence of unanticipated events or
changes to fulure operating results or expectalions.

[(Rasdag: FLNT) Investor Presentation

Mon-GAAP Financial Measures

Ihis presentation contains “non-GAAP financial
measures,” which are adjusted financial measures that
are not calculated and presented in accordance with
generally accepted accounting principles in the Unites
States, or "GAAP.” We present non-GAAP measures, such
as Maedia Margin and Adjusted ERITDA and ratioz based
on these financial measures, herein as supplemental
measures of our financial and operating performance
because our management believes that such informaticn
provides useful information to investoers about our
operating performance.

Non-GAAP financial measures do not have any
standardized meaning and are, therefore, unlikely to be
comparable to similar measures presented by other
companies. The presentation of non-GAAP financial
measures is not intended to be a substitute for, and
should not be considered in isolation fram, the financial
measures reported in accordance with GAAP. Far
reconciliations of the non-GAAP financial measures used
in thig pregsentation to the most comparable GAAP
measures, please see the Appendix to this presentation.

Fluent, Inc | www._fluentco_com
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FLUENT

Vision

Accelerating growth for the world’s
leading brands by helping consumers
discover and decide.

Purpose

Building and optimizing connections
at the center of discovery.

Fluent, Inc | www._fluentco_com




Over 12 years of experience

Helping leading brands

acquire new customers
across the omnichannel
marketing journey

® Enabling 500+ brands and partners across

multiple verticals growth their consumer base.

® 25M MAU across our digital media portfolio
with audiences inthe US, UK, CA & AU

B 262 employees, Offices in New York,
Toronto, Kansas City & Florida.

B Establishedin 2070, Nasdaq: FLNT.
Founders hold senior management positions.

(Nasdag: FLNT) Investor Presentatian
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FLUENT

Fluent performance platform

Leaderin data-driven digital marketing solutions

Attract and engage consumers Brands across verticals,
to our digital properties offering pay-for-performance
via media channels (CPA, CPL, CP1)
- - sb
FLUENT b

Subscription

Marketplace

Mobile Apps & Gaming Streaming

Fluent Platform
Tech + Analytics + CRM

Proprietary platform built on machinelearning and data
supports growth of all verticals




Fluent'’s diversified client base

Financial products

and services Consumer centric

41% increase in consumer
Media and re:at':onships YoY
Entertainment

Health & Life

w8ISERE FLUENT

Vertical agnostic
100% growth in Top 10
clients in 2022

Staffing &

Recruitment

Retail Omnichannel
& CPG marketing
iikfine offering

[(Rasdag: FLNT) Investor Presentation Fluent, Int | www. fluentco.com




2 . FLUENT
Enabling consumers to earn, win and save

Registration Survey Offer
Censumers opt-in Answer questions to better Targeted offers from key
to share Pl define their interests brands lead to engagement

4 Fe Fp—— 10M+
7 s 1T i wi .
S$760 to your PayPal By My AT 04y = I:._T'_'-_-_. ‘ MDI‘Itht}'
s e active users
&

3750

PayPal

Do you like to shop online™ iar s /D
n “ . =y Increase YoY

in gift card
redermnption

Example: Consumer User Experience

[(Rasdag: FLNT) Investor Presentation Fluent, Int | www. fluentco.com




FLUENT

Digital will account for 71.8% of US media ad spend
this year, up 16 percentage points from 2019—and
growing

Digital Marketing

—— Every Company Is Now A

to become Digital Marketing
increasingly more Wenms o Be DL oL,
Performance

Driven DIGIDAY —_——

‘More pressure on performance’: Recession fears have
advertisers aiming for conservative budgets, nesding more
hand-holding




Fluent at the forefront of Market Opportunity A U

Digital ad spending Industry revenue by pricing model Fluent's business
2ﬂ2ﬂ-24 CPM  Hybrid  Performance 100% Performance

5%

$300 o 416.3% CAGR

$250 y
32.4% 67.1% 4
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o
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$100 | ¥ Y
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FLUENT
Strategic Growth

Increase Our Reach Increase Our Reach

« Dewvelop a Performance Marketing package to * Introduce new media channels and platforms
build awarenaess to C-level marketers » Expand traffic sources to bring in net new users

+ Focus efforts on specific verlicals o leverage + Extend into new markets + demographics

our new unlocked consumer audiences
Develop Our Platform

Develop Qur Platform .
* Leverage consumer Insights for better targeting

+ Expand praduct sfrategy toward Key verticals;

Mobile Gaming, Streaming, Subscription and + Enhance our proprietary analytics + technology
QSR Loyalty stack for enhancing conversions with predictive
models

+ Leverage data as backbonas for increased
performance and increased conversions
Strengthen Performance Marketplace
Strengthen Performance Marke(place + Increase inventory for better consumer
+ Become the I:Dmpetl‘u':lr to beat thmugh pemuna“za“m

increased lech access for marketers - Higher engagement

[(Rasdag: FLNT) Investor Presentation Fluent, Inc | www_fluentco.com




Quality Consumer Experience
Leads to Better Outcomes

Traffic quality initiative

+  Started in 2021 to drive deeper relationships with our consumers.

Shifting from higher vclume to a quality-based approach.
Shedding lower-quality affiliate traffic, currently in a net rebuild.

+ Investing (via nearterm revenue) to achieve our strategic vision
and posttion Fluent as an industry leader

Rapidly evolving industry landscape

« Consumers: Seeking higher qualily digital experiences.
+  Marketers: Demanding more effective & sustainable solutions.
* Regulators: Legislating for consumer privacy protection.

Long-term strategic opportunity

+ Significant, sustainable growth,
« Enhance Fluent's brand equity with clients.
* Build enterprise value for stakeholders.

[(Rasdag: FLNT) Investor Presentation

FLUENT

Higher
client ROI

Higher

. Increased
conversion pricing
rates
Consumer Reinvestin media
satisfaction i
s0ourcin g

Fluent, Int | www. fluentco.com




FLUENT

Revenue ™
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FLUENT

Media Margin ("
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FLUENT

Adjusted EBITDA ™
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Balance Sheet Summary FLUENT

As of 3/31/2023

Cash $26.6 Current Liabilities $548.4
Other Current Assets $63.6 Current Portion LT Debt $5.0
PP&E $0.9 Long-Term Debt, Net' $34.4
Goodwill & Intangibles $57.0 Other Long-Term Liabilities 837
Other Long-term Assets $6.4 Shareholders' Equity $63.0

BTN m—m—"pT

[T} Lang=tenm poatesal Credic Facliy Teom Lo dus 2026 (e snamonined deeowt s lesecing costs of $5060,
Tl o orang iPtarom rote of the Mow Cred iy wis 25 0% (L B0 + 2259 ord o0 of March 31, 200 3 the stor o8 mma we fesoad ©o AT6% [ TarmS0HH 0 Q18 £ 2258




FLUENT

Investment Highlights

sadi ital
Feackg hges « 500+ advertisercliems

* 1.2ZMM billable actions daily

= 3150+ Bil. US digital ad spend
= Accelerating shiftto digital and performarnce
* CMO need for measurable ROAS ™ demand for true “perfermance” marketing

Massive markel
opportunity

= Expansive reach with omnichannel marketing permissicns
* Large, proprietary database = 1st-party user insights and preferances
= Proprietary analytics, ad serving and direct marketing technolegies

« Scalable platform =) enables expansion into new markets and client verticals
* High ircremental marging - leverageable operating baze

« FY2016-2021 CAGRs of 12.5% revenue, 14% media margintll

Stron
Eina nzm profile * Robust conversionof Ad). EBITDAto cash flow from operations

+ Solid balance sheet

1 1) Foe the d afintian of Madia Margin arg & recanclalion 1o Gross Profit scken of depaoation ind amoriesnknk, Ns mos! Srec yc omgs able franc ol Mmeasna Dresarted in sccoidancd with GAAP, s Tha Nodr
CAs Financial ineaies B 1he A pendd leel o




Appendix

Reconciliations




Non-GAAP Financial Measures AL

Forward-Looking Statements Safe Harbor

We present Lhe Non-GAAP measuies medla margin and adjusted EBITOA as supplemental measures of cur linencial and operating peilormance because
our management believes that such infarmation provides useful information to investors about our operating perl or mance.

Madia margin is defined as that portion of gross profit (axelusiva of depraciation and amortization) reflaeting variable costs paid for madis and ralated
expenses and excluding nen-media cost of revenue. Gross profil (exclusive of depreciolion and amartization) represents revenue minus cost of revenue
{exclusive ol depreciation and amortization). Media margin, as so defined, is a measure of the efliciency of the Company’s operating model. We use
media margin as a primary metrk: 1o measure Lhe [inancial relwn on our media and related costs, specifically to measure the degres by which the
ravanua ganeratad from our digital marketing services exceeds the costto attracttha consumars te whom offars are mada through our services. Madia
marginis used extensively by our managemeant to manage our operating performance, including evaluating operational performence EI?IHI'I-SI: budgeted
media marginand understanding the elliciency of our media and related expenditures. We also vee media margin for parformance evaluations and
compensation decisions regarding certain person me

Adjusted LAITOA is definad as net (loss) income excluding (1) income taxes, (Z) interest expense, net, (3) depreciationand amortization, (£) share-based
compensalion expanse, (5) luss on early extinguis hmanl of debl, (&) accrued compensation expense lor F'HU'EEIII Consideration, [7) goodwill impairment,
(8] write-olf of intangible assels, (9) acclul sition-related costs, (10) restructuring and other severance costs, and (11) certel n litigation and other related
costs. Adjusted EBITDA, as sodefined, Is onather primary metric by which we evaluate the operating performance of our business, an which certaln
oparating expenditures and internal budgets are based and by which, in addition to media margin and other faclors, our senior management is
compansated The(irstthrea adjustments represant the conventional definitionaf CRITDA, and the ramaining adjustmeants ara item s recognized and
recorded under GAAP In parlicular periods bul mighl be viewsd as nol necessanly coinciding with Lhe undarlylng business cpar alions Tor Lhe perivdsin
which they are so recognized and recorded . 1 he se adjust ments include certain Iitigation and other related cosis associated with legal matters outside
the erdinary course ol IEruu:illm:s, inclwling costs and accruals mlated o the Tax Department, NY AG and FTC malters. ltems are considered one-time in
naturs |1 they are non-recurring, inlreguent or unusuval and hawe nol occurred in the past Lwo years of @ nol expacled Lo rmour in the naxt Lwo years, in
accordance with SEC rules

Medio marginand odjusted EBITDA ore non-GAAP (Inanciol measuras with certain limitatiens regarding their usefulness. They do not reflect our financial
rasulls in accordance with GAAP as they do not include the impact ol certain expenses that are rellected in owr condensed co nsolidated stalemants of
oparations. Accordingly, these metrics are not indicative of gur overall results or indicators of past or future linancigl performance Further, they are not
linancial measures of profitability and are neithar intended o be used as a proxy Tor the profitability of our business nor to imply prolitability. The way
we measure media margin and adjustled EBITDA may nol be comparable Lo similarly Litled measures prasented by olber companies a nd may nol be
identicalio corresponding measures used in our various agreements

(Rasdag: FLNT) Investor Presentation Fluent, Ine. | www_fluentco_com




Media Margin Reconciliation FLUENT

{% in milions}

Reoonciletizn of modis e gin frosigroesa
BT L
[methmive of o rad alion b e Adtetio nk

Feserue 7B934 B19%h N07E a7 JANIT  BGESE  FRALL 225250 B3.0600 B ey 361734 FTIS4
Less Cow of reverus
{mchmiy ol Jepraciutionsn:d 56624 A5.007 51T Sk 733 5135 50550 Sh a5 B3 TE3 72378 243, 71d 63567 O0F a5.270 G620 T ART SRITR
amoatimtion)
Geoas Profi ZTII0  TISO0Z  ISSOR 2EFed 95834 19281 1TTZ  TROFS IS0 25 534 71,801 20336 II V6 20035 93447 18982
(metiusive &f o oy recl o i e Aiationd 4 ' L o
Groex Profl
{“rl.lh'. of dop raciaion and amoniz@iong 2B3% 3% ITAR IE% 0.8% 273% I29% I5TR 27.5% 25.0% I40% 288% TN 15T% FES LY T45%
R of i
Mo e of s’ 808 312 2973 6,748 T4, 537 5,600 3383 2,088 3,702 e B4 4,440 185m a0 3,479 18352 2,981
Moz margln 520913 S24814 51958  SDRLOTT 57110421 SI4ET1 SI0N3S  S240183  SNI0R 5100077 515950  $31000 SABO0S  £IITIA 5110039 STIOA
adla margln % of revena I LN LY LEA L 90N L] EA% TTAN ki ni% 105w W% ¥ia% 5% 30% sy IEAL
Recanciiation o medis mangin from groes proft [ e=heive
of deprecistisnend srmonissian]:
A%,194 51,031 54,742 54,523 217,650 5535 o0, 535 TDEZ 250380 Bt 3407 T30 [SR1+ BT 287,684
Lasw ot of 34557 Iso4 FRFED . IR 146,362 37,619 G757 41043 4ABSAD  TB1EER 4BV aN3 #4365 S50 184,435

{echav of depreciulionend wmarizasonk

Gracs Pref
foxe of & o ol o o) 14343 7459 762 TBB4 e5.300 18370 ha78 TR I4am BTN IR e 19,584 24108 7243
Grass Profi
(exdusive of depracimicn ond emorizmion) FLEa WAan 33N 33 3% % 31BN 373N 373% 34.4% AT 4% 314% AN EE 30T 30%
% of reverum

Hanmess e of sevarae | 73 il 1,100 ans 51 105 1,864 570 3215 5605 1,361 1475 1323 2182 8,341
Lindis mangls 15118 S15690 S1R2e  $1070F  §edETe  §I0036  GRN04T  S370e  SI7S5e5  SUE K6  SIDOGF  SIRNCY 41007 S162EE $0XS00

Lindia mangin % of revenue ELE LY 8 3% 3495 5% IBI% ADE% A% LYY ELE Y 4.TE FTREN 2307 I 2%




FLUENT

Adjusted EBITDA Reconciliation
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Adjusted EBITDA Reconciliation (Contd.)

FLUENT
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InvestorRelations@fluentco.com
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